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ABSTRACT

The growth and popularity of online social netwohes created a new world of collaboration and comoation.

Facebook and Twitter are two social computing systéhat have become increasingly popular amongeusity

students. The paper aimed at studying studentseysaiferns of social networking sites. Study am@aiced to

Gambella University students of Gambella, Ethiodi®84 samples have taken for the study with simptelom

sampling technique and data collected through dgsted questionnaire. Descriptive statistics ahdsguare test
are used to study usage patterns of social netnguites. The results have revealed many integefdicts related
to study such students associate social networgitgg in just a highest proportion with academiages and
communication as second preference Mostly, socgianis used 30+ minutes per day and studentsrogetwork

several times in a day, Furthermore there were iagréyphical differences in the usage patterns aagans of
using social media.
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INTRODUCTION

The progressive evolution of the Internet has made

. _ become the most popular communication medium.
Gnigwo Gala Gnigwo, Over the years, a large portion of the people & th
Department of Co-operative Business Management, ~World is connected by social networks through the
) _ Internet (Oyeet al., 2012}. As result, in the daily
Dean- Faculty of Business and Economics, lives of college students the use of social netmgrk
Gambella University, Gambella-Ethiopia. sites (SNS) continues to grow at an unprecedented
rate and the number of accounts with other popular
SNS is also rapidly increasing. Membership in
Gmaili galagnigwo@yahoo.com j Facebook, the world’s largest SNS, has grown to >1
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billion (Facebook, 2013) Online social networking
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(OSN) sites, such as Facebook, Twitter andand exchange of user-generated content” (p. 61).
MySpace, are used on a regular basis by manyThis essentially means that all media that are tsed
millions of people. A major proportion of this amé support exchanges among people, including e.g. e-
networking community is made up of college mail, wikis, blogs, content sharing and forums ban
students. In fact, a recent survey of 3000 studentaused as social media. It is the users that decide
from across the US revealed that 90per cent ofwhether a medium is used in social ways or not.
college students use Facebook and 37per cent usklost social media promote interaction among
Twitter (Dahlstrom, de Boor, Grunwald and people, which is often argued as having positive
Vockley, 2011J. However, higher education impacts on learning outcomes in higher education
institutions in the 21st century face significaotigl, settings, measured as perceived learning, gradks an
economic, and technological changes that will quality assessment of assignments (Fredericlesen
substantially change the educational experience ofal. 2000°, Hiltz et al. 2000}°.
students. Researchers should continue to monitotn another study, Oradini and Saunders (2008)
new and emergent technologies in order to see whateported the use of social networking system
tools have potential in the classroom and how ‘Connect’ by students and staff at the University o
receptive students are to using such tools. RecenWestminster, UK. The system allowed users to
research has discussed the opportunities associaterteate their own profiles, upload photographs and
with the use of Web 2.0 and social media tool®ient documents, create and join discussion groups, send
classroom (Cronin, 2009 Granitz and Koernig messages, and publish blogs and presentations. An
201P, Huang and Behara, 2007M. D. Kaplan, evaluation of the initial use of Connect by staffia
Piskin, and Bol, 2010 Lowe and Laffey 2011  students suggests that the system was able taplay
Rinaldo, Laverie, Tapp and Humphrey 2813 important role. Similar systems developed by other
Sendall, Ceccucci, and Peslak, 2688Jhis research  universities show successful student engagement
unpacks one element of the critical technological with such systems (Millaet al., 2010a, 20108§°
shift at universities by exploring the use of sbcia But, most of the students are involved in the use o
media in higher education. This research examinesSNS mainly for socializing activities rather thaor f
several reasons of using SNS. First, we determineeducational purpose (H.S., Hassan, H.M.K., 2014
students’ experiences with SNS and the extent toand Adam Mahamat Helcat al., 2012)*.
which students view social media. Next, we uncover
students’ reasons for SNS use. Third, we revealMETHODOLOGY
usage patterns of male and female students of SNS. In determining the students’ usage patterns of SNS,
used a quantitative research design based on aysurv
LITERATURE REVIEW method through questionnaires. The questionnaire
Nowadays, the new generations spend more time omostly incorporated questions that are of quantgat
social network in their daily life for social purpes. nature and covered objectives are firstly, to idgnt
Social network media are seen to support a range othe reasons of using social networking sites among
applications which display qualities associatechwit Gambella University students, secondly to
educational technologies already in use at uniyersi investigate student’'s usage patterns of social
level such as communication, participation, networking sites. A sample of students at a large
interactivity and collaboration (Selwyn N, Crook C, Gambella University was invited to participate fe t
Carr D, Carmichael P, Noss R and Laurillard D, study. 194 students were randomly selected and
2008)*. Such a way, social media have potential to usable responses were received based on a table for
support learning in ways that are not restricted bydetermining a sample size by Krejcie and Mordan
time and place (Contreras-Castills al. 200672, Secondary data were collected from different sairce
Hrastinski 2006%. Kaplan and Haenlein (2010) like articles from both national and international
define social media as media “that allow the cogati recognized journals, texts, websites and perioslical
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published in the daily newspaper etc. These sourcesn male students, the results show that about 38.90
are used to obtain a pool of literature knowledge per cent of the students are several times in a day
about social networking and its application in long on to SNS and followed by 31.50 per cent once
different areas of business. All quantitative dadal in few days. Majority of male students (29.60 per
been analyzed descriptively and inferentially using cent) have been using SNS more than three years and
Statistical Package for Social Sciences (SPSS)nMeafollowed by 2-3 years (25.90 per cent). 11-30
and standard deviation had been computed forminutes is the time spent by highest rate (42.60 pe
descriptive data analysis and chi-square test bad b cent) of respondents and less than 5 minutes is

used for inferential analysis. smallest portion (7.40 per cent).

About 46.50 per cent of female students log on SNS
ANALYSIS AND DISCUSSION several times in a day which is highest rate aB@ 9.
Demographic characteristics per cent is least rate accessing several timeslaya

The responses of the respondents are alwaydt is apparent that about 34.90 per cent female
significantly affected by the demographic and students using SNS more than three years followed
socioeconomic characteristics (Elangovan andby 23.60 per cent (1-2 years) and 1.30 per cefét (1-
Sabitha, 201%f. The demographic data shows that months) as smallest proportion. Majority of
male students are (55.77 per cent) more pronedo usrespondents (48.80 percent) are interested to spend
social networking than female students (44.3permore than 30 minutes time with social networks and
cent). About 60.8 per cent respondents age 21- 23east per cent less than five minutes (9.30 pet)cen
years followed by 15-20 years (29.90 per cent) andThe Chi-square values at five per cent level
more than 40 years (1.0 per cent). Out of 194indicating that there is a significant no differena
respondent 36.1per cent are from first year asagell use of SNS between male and female students.
third year and rest of 27.8 percent from second.yea Hence, the null hypothesis is accepted.

Graduate students are more habituated to use socid&easons of Using Social Networks

networking for their education perspectives (55 p Part two of the questionnaire from table 4 shows
cent) followed by communication (24.7 per cent) and students’ reasons of using social networking sites

only 10.3 per cent using for entertainment. with different behaviours of male and female. From
Accessibility and Social Network Sites Students the analysis of respondent’s responses to the
use researcher’'s questions as indicated in question 1 t

Table No.2 presents accessibility of internet and12 in Table No.4. Although all the questions argyve
social networks students use. As shown in the tableimportant to find difference in male and female
majority of these respondents (n = 164) reported th student’s usage reasons, but the highest mean score
they had a Facebook account followed by heldfor male and female are 3.50and 3.34 which are
accounts with whatsapp (34 per cent, n = 66), andresponses to the questier“l want to learn new
smaller percentages reported accounts withthings from other people through the use of SNS” an
Friendster (27.8 per cent; n = 54) and Twitter 414. 100 (51.1per cent) respondents ticking stronglgagr
per cent, n = 28). Respondents are at highest ratshow that the positive influence of the use of IS

using internet at cybercafe and mobile phone. respondents’ knowledge about knowing new things.
Use of SNS between male and female students Whereas looking at the lowest means scores of male
Research Hypothesis Test (2.37) and female (2.39) of respondents respormses t
HO=There is no significant difference in use of SNS the question - “For playing online games” an averag
between male and female. of 70 (36.1per cent) of those who responded to that

The students’ use of SNS between male and femalgoarticular question ticking agree, certain students

students are analyzed and the results are presented perception is that the use of SNS is to commueicat

Table No.3. with family/friends members easily. Furthermore we
have varying mean scores as can be seen on table 4

Available online: www.uptodateresearchpublicatiomc  January - June 43



Gnigwo Gala Gnigwo. / International Journal of Arts and Science Research. 4(1), 2017, 41 - 47.

above and in relation to the questions posed;

different respondents have their various opinions.

Although some were honest enough to agree that the
use of SNS are different. However some choose to
be neutral in providing answers to this question.

Table No.1: Demographic characteristics of the resgndents

S.No Demographic characteristics Frequency (194) Rent

1 Gender Male 108 55.7
Female 86 44.3
15 - 20 years 58 29.9
21 - 25 years 118 60.8

2 Age 26 - 30 years 14 7.2
36 - 40 years 2 1.0

More than 40 years 2 1.0

first year 70 36.1
3 Year of study second year 54 27.8
third year 70 36.1
Research 28 14.4

4 Purpose of using internet Entertainment 20 10.3
P g Education 98 50.5
Communication 48 24.7
Source: Computed from primary Data
Table No.2: Accessibility and social network sitestudents

S.No Where do you use internet Frequency (194 Penat
Yes 60 30.9

1 | have access to the Internet at home NO 134 69.1
. Yes 96 49.5

2 | have access to the Internet at my college NO 98 505

. Yes 98 50.5

3 | use the Internet at my college library NO 96 195
Yes 44 22.7

4 | use the Internet at cybercafe NO 150 773
_Yes 170 87.6

5 | use my hand phone to access the Inter o >4 124

Social network students use

Yes 164 84.5

6 Facebook NO 30 155

. Yes 28 14.4

! Twitter No 166 85.6
Yes 66 34.0

8 Whatsapp No 128 66.0

. Yes 54 27.8

9 Friendster NO 140 725

Source: computed from primary Data
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Table No.3: Use of SNS between male and female

Male Female Chi- .
S.No Gender Sig.
Frequency percentage Frequency percentage square
'm CO”Stg‘:t'y logged| 1, 13.00 22 25.60
1 | Howoftendo o - ltimes a day 42 38.90 40 4650 12.77 | o
usuaﬁ;‘fog on |__Oncein few days 34 31.50 16 18.60 (df.4) | =
Once in a week 12 11.10 8 9.30
Occasionally 6 5.60 0 0.00
less than a month 14 13.00 14 16.30
}':)%Wb'e"é‘r? Sg‘ég 1-6 months 10 9.30 2 2.30
social 6 months to a year 10 9.30 10 11.60 12.651 0.027
2 networking 1-2years 14 13.00 20 23.30| (df.5)
sites? 2 - 3years 28 25.90 10 11.60
3 years+ 32 29.60 30 34.90
H hti Less than 5 minutes 8 7.40 8 9.30
3 (Oor:’var\j‘;‘;gg)mde 5-10 minutes 14 13.00 18 20.90| 10.438| | 0.
you spend 11-30 mlnutes 46 42.60 18 20.90| (df.3)€
30+ minutes 40 37.00 42 48.80
Source: computed from primary Data
Table No.4: Reasons of using social networks
Gender
S.No Reasons of using social networks Male St Femalgtd
Mean L Mean o
Deviation Deviation
1 | want to get to know more people 3.3148 .66485 .18Q0 .87207
2 | want communicate with family/friends membersiga 3.3519 .80087 3.2558 .65223
3 | want to join some s_pecial_interest groups or ehidctivities 3.9778 68130 3.1860 58263
in social network
4 | want to share some information and ideas witielopeople 3.3148 .69239 3.3256 67437
5 | want to learn new things from other people B0 .60373 3.3488 71357
6 | am just curious 2.9259 92427 2.76[/4 .86077
r | want to find some qld f_riends (schools, colleges, 3.0370 84196 2 6977 85251
organizations etc.)
8 | join it for fun 2.8519 .93544 2.6744 7714%
9 For playing online games 2.3704 .93321 2.3953 8986
10 | don’t want to be left behind with what happen 2.6296 .73105 2.4884 90152
11 | want to look for a partner or partners 2.7993 .84134 2.7907 .79643
12 | want to pretend to be someone else in soeiaark 2.6296 .82703 2.7674 .88753
Source: Computed from Primary data
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